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It’s no secret that the face of marketing is 
changing thanks to the rise of influencers. 
They get your message in front of a target 
audience - but on a digital platform that 
provides more native content and is more 
measurable. But influencers have grown, 
and their followers are no longer as 
market-specific as they were. 

Micro-influencers reach a more niche 
audience. And this is why they’re so 
powerful - they might not have as many 
followers as the big macro-influencers, but 
the followers they do have are more 
engaged. The content created by 
micro-influencers is perceived as more 
authentic -- they create stories that they 
know engages their specific community -- 
making them a trusted source of information 
and inspiration. And all of this often makes 
them a more cost effective option.

 
One of the biggest misconceptions about 
influencer marketing is that it involves a 
one-off engagement. This is where many 
brands get it wrong. To truly reap the power 
of micro-influencers, you need to create 
long-term relationships. 

In order to create authentic content that 
really resonates with your target audience, 
there needs to be an emotional attachment, 
and you can’t achieve this through a 
one-time conversation.

Micro-influencers

60%
Deliver

higher engagement1

22.2%
Have

more weekly conversations than the 
average consumer1

6.7x

Are

more cost-effective per engagement1

 
1 - https://medium.com/swlh/why-micro-in�uencer-marketing-is-the-game-in-2018-fdeda0993c36 



 

How do you go about finding the perfect 
micro-influencer for your brand? Where do 
you even start to look? Let us help take away 
the headache of searching. We can work 
with you to uncover the talent or use our 
pool of managed influencers to provide you 
with the perfect partnership. 

 
We’ll work with you to identify what a good 
influencer looks like for your brand and plan 
the type of content you’d like to see them 
sharing.

We’ll then build a ‘hitlist’ of influencers who 
align well with your brand before reaching 
out to them to introduce the idea of 
partnering.

We’ll manage the day-to-day back & forth to 
make sure you get the best possible content 
with the least impact on your time.

 
We charge a set-up fee and then an 
on-going monthly management fee, both of 
which would  be dependant on the size of 
the project. 

Only 33% of 
consumers trust 
online ads but 

90% trust peer 
recommendations2

2 - https://www.adweek.com/digital/brendan-gahan-epic-signal-guest-post-micro-in�uencers/ 
3 - https://www.adweek.com/digital/why-in�uencer-marketing-is-unique-and-even-more-vital-for-b2b-marketers/ 

Just 15% of B2B 
companies run 

influencer marketing 
campaigns3

But 87% of B2B 
buyers give more 

credence to industry 
influencer-created 

content3


